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Cuyahoga County Library: 

Warrensville Heights Branch 

January 12, 2018 

January Coalition Meeting 
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Coalition Member Updates 

• Nemours project 
updates 

• Funding from Nestle 
• Tufts Coalition 

Research Project 
• Mt. Sinai Year 1 

Report 
• Focus groups coming 

soon! 
• Other coalition 

member updates? 
 

Happy 2018! 

Welcome new EAHS Members! 
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Social Media 101 
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Social Media Tips: 

1. When people are mean, always be 

Light, Bright and Polite back! 

2. The internet is not a place to vent! 

3. If  you are upset about something, 

call someone you trust instead of 

posting online! 

4. Remember that everything that you 

post is public!  Is this something you 

are proud of? 

Tips for Professionals 
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• Know you audience. 
• Make sure that you have written 

approval to share photos of kids. 
• Be accurate, but correct mistakes if they 

happen. 
• Have something to say. 
• Give a timely response. 
• Give generously. 
• Start a conversation. 

Social media platforms 
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• EAHS Facebook 
• EAHS Twitter 
• EAHS Instagram 

 
• My favorite social media tricks! 
• Feedly.com:  Lets you search and save 

blogs for content 
• Buffer.com:  Allows you to schedule 

and manage all of your social media 
in one place! 

https://www.facebook.com/EAHSCuyahoga/?ref=bookmarks
https://twitter.com/EAHSCuyahoga
https://www.instagram.com/eahscuyahoga/
https://feedly.com/i/my
https://buffer.com/app/profile/578797cb14ffe1d8641b5560/buffer/queue/list
https://buffer.com/app/profile/578797cb14ffe1d8641b5560/buffer/queue/list
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You’re The Mom 
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The campaign was developed and tested with moms from our 
priority audience of lower-income families who frequent quick serve 
restaurants regularly with their children. We went through a 
rigorous feedback protocol including both quantitative and 
qualitative testing, and utilized a three-pronged approach to 
evaluate the campaign’s impact. 
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Online toolkit 

Decision Making: Family 

Engagement Campaign 

• Family Engagement Objective 2:  Engage community 

partners and resources to partner on ongoing events 

and messaging for family engagement. 

– Develop single focus, unified messages. 

– Encourage agencies to focus on a monthly message and 

saturate the messaging 

– Ensure themes are adapted to fit the needs of community 

partners 

• Social Emotional and Active Play Objectives on 

National Screen Free Week 

• Social Emotional Objective 1: Compile and fill gaps 

(as needed) in parent education materials on building 

resiliency 

https://www.dropbox.com/sh/8omdy6mwp9toddh/AABQ9PbjReycKS5NvxGwOxf7a?dl=0
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Family Engagement Campaign 

• Choose Monthly Campaign Messages 

• 12 different messages, align with Priorities, align with 

events that are going on in the community 

• What information should we put together for each 

month? 

– Hashtags?  Sample social media? Images?  Flyers? Handouts 

from agencies? Events? 

• Group Processing:  Work your way around the room and 

add ideas and content for each monthly message! 

Small Group Check In 

• Review your plan from our November 

meeting.   

• Decide what each person is able to do 

between now and our next meeting to 

keep you on the path to success. 

• Share with the group what the first is step 

that you are taking to reach your 

objectives.  
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Next meeting:  

Friday, February 9 from 

9:30-11:30 am 
Cuyahoga County Library 

Brooklyn Branch 

4480 Ridge Rd, Brooklyn 44114 

Save the Date: Spring Meetings-  

March 16 (3rd Friday), April 13, May 11, 
June 8 
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